AC-109

April-2019
B.Com., Sem.-11

Seat No. :

CC-107 : Fundamentals of Marketing Management — I1

Time : 2:30 Hours]

YUAL:

1. (A

(B)

2. (A)

(B)

AC-109

(1)
(2)

oYL HERR Uil
oy 1Bl oALogAl 215 WAL B .

B2l 21z g 7 HIEZDLAL SR Aol

(1
2

YL
GLOYIR HILA AUR SRl WRO10AL 2l S0
HIEZD1A HeTd AHL.

gsHLavellot 2L : (A1 d UR)

(D
)
3)
4
)
(6)

Bud [RaiRer 2d 8] 2 BHd [aiRer 2R s3dl WReWL g+

(D
)

RUBLAL AL ML

YA: HISZDL Ve 9 ?

5L Rl eest oveldl.

YR HdL A2E 9 ?

AL HdL gLyl g (Al oLl
-l HidLAL 2l Mol

JIOC
ULESIA Ul GALEIAL SRS IRAL AHAAL
ARSI 2@ 2, 7 GALRILAL USIRL AUHMAL

HIRAL Hor ol Gz 24l : (M d UR)

(1
2
3)
4
)
(6)

ASUAAL UR SIRUEIRAL ULl
useiRetadl Bud lld 1ed 2 ?

LS TURLA AL AR S1UEL RLAL
[AsttMrtL SLESURL AR HIELRAL ULl
2e8R [EHd Alld Hea 8| ?

GALSa1AL SLETUBL AR HAULE AL AL

[Max. Marks : 70

14

14

P.T.O.



3. (A) viRle (el uBuAL [l doissiAl Aol

(B)

4. (A)

(B)

AC-109

YL
(1) ALeS Ads RUR sl ARS8 2 HAldsUAS UROL ARl
(2)  OlR (AU AL dRll- (A5 2ALARL AL

RS-0 AlsAHL B AL : (L o AR

(1) S AARISA AR SRl SLEEUBL AR 21 UROLL ovRUdl.
(2) AR [Acuar -l siTunl ? alaaBsdil el

(3) AR [AEior -l HIsL FUINES ALURIAL AR AL

(4)  oaR [Aelor- 2za 8 ?

(5)  ULss AdRls Ve 8 ?

LR AU 2@ 3 ? AR AleiA-{l s UMl
2l

(1) dgldd AHMAL : YR ULlLeiA A HEZDL ALlaA

(2)  UKTR 2AMARAL 2A[H51R1 (A2l Al vl

HIRIL Hor ol Bz AL : (1M o =1RL)

(1) HSZDL AL Gl vell.

2) Aldsdil el suldl.

(3) ol (Bl el 2Hed 8 ?

(4)  OlR cadis 2Aed 2 ?

(5) AR ULUEAAL SR 6 51UEL LUl

14

14



Seat No. :

AC-109

April-2019
B.Com., Sem.-11

CC-107 : Fundamentals of Marketing Management — I1

Time : 2:30 Hours]

Instructions :

(1) Answer to the point.
(2) Figures to the right indicate marks.

1.  (A) Whatis Marketing ? Explain function of marketing.

(B)

2. (A)

(B)
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)

OR
Discuss factors affecting Market Demand.
Explain importance of Marketing.

Answer in short : (any four)

(1
2
3)
4
)
(6)

Define selling.

What is Re-marketing ?

Elements of Marketing mix.

What is Market Demand ?

Mention method of future Demand Forecasting.

Give meaning of Latent demand.

What is Pricing ? State the factors affecting pricing decisions.

(1
2

OR
Explain advantages of branding to Customers.
What is Branding ? Explain types of branding.

Answer the following question in brief : (any four)

(D
)
3)
4
)
(6)

State four advantages of Advertising.
What is cost oriented pricing ?
Mention four advantages of branding to traders.
Write any four advertising media.
What is tender pricing ?
Write any four limitations of Branding.
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Explain stages in buying decision process.

OR
(1) Explain cultural and psychological factors affecting buyer behaviour.
(2) Explain demographic base of market segmentations.

Answer in one or two lines (any three) :

(1)  Write any four personal factors affecting Buyer-Behaviour.
(2) Write any two characteristics of Market segmentations.

(3) Give name of geographic bases of Market segmentation.
(4) What is Market segmentation ?

(5) What is Consumer behaviour ?

What is Market Research ? Explain process of Marketing Research.
OR

(1) Explain differences between Market Research and Marketing Research.

(2) Give note on the rights of respondents.

Answer the following questions in short. (any three).

(1) Mention objectives of Marketing Research.

(2) Mention characteristics of ethics.

(3) What is Marketing Research ?

(4) What is Market Targeting ?

(5) Mention any two advantages of Marketing Research.
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