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 : (1)   . 
  (2)       . 
 

 

1. (A)    ?   . 14 

      
  (1)       . 7 

  (2)   .   7 
 

 (B)    : (  )   4 

  (1)   . 
  (2)     ? 

  (3)    . 
  (4)     ? 

  (5)     . 
  (6)    . 
 
2. (A)     ?      . 14 

      
  (1)     . 7 

  (2)    ?   . 7 
 

 (B)     : (  ) 4 

  (1)    . 
  (2)      ? 

  (3)      . 
  (4)     . 
  (5)      ?  

  (6)     . 
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3. (A)      . 14 

         
  (1)         . 7 

  (2)   -  . 7 

 

 (B) -     (  ) 3 

  (1)         . 
  (2)      . 
  (3)       .  

  (4)     ? 

  (5)     ? 

 

4. (A)     ?    . 14 

      
  (1)         7 

  (2)      . 7 

 

 (B)      (  ) 3 

  (1)    . 
  (2)   . 
  (3)      ? 

  (4)     ? 

  (5)      . 
__________ 
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Instructions : (1) Answer to the point. 
   (2) Figures to the right indicate marks. 
 
 

1. (A) What is Marketing ? Explain function of marketing. 14 

     OR 

  (1) Discuss factors affecting Market Demand. 7 

  (2) Explain importance of Marketing. 7 

 

 (B) Answer in short : (any four)   4 

  (1) Define selling. 

  (2) What is Re-marketing ? 

  (3) Elements of Marketing mix. 

  (4) What is Market Demand ? 

  (5) Mention method of future Demand Forecasting. 

  (6) Give meaning of Latent demand. 

 

2. (A) What is Pricing ? State the factors affecting pricing decisions. 14 

     OR 

  (1) Explain advantages of branding to Customers. 7 

  (2) What is Branding ? Explain types of branding. 7 

 

 (B) Answer the following question in brief : (any four) 4 

  (1) State four advantages of Advertising. 

  (2) What is cost oriented pricing ? 

  (3) Mention four advantages of branding to traders. 

  (4) Write any four advertising media. 

  (5) What is tender pricing ?  

  (6) Write any four limitations of Branding. 
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3. (A) Explain stages in buying decision process. 14 

    OR 

  (1) Explain cultural and psychological factors affecting buyer behaviour. 7 

  (2) Explain demographic base of market segmentations. 7 

 

 (B) Answer in one or two lines (any three) : 3 

  (1) Write any four personal factors affecting Buyer-Behaviour. 

  (2) Write any two characteristics of Market segmentations. 

  (3) Give name of geographic bases of Market segmentation.  

  (4) What is Market segmentation ? 

  (5) What is Consumer behaviour ? 

 

4. (A) What is Market Research ? Explain process of Marketing Research. 14 

     OR 

  (1) Explain differences between Market Research and Marketing Research. 7 

  (2) Give note on the rights of respondents. 7 

 

 (B) Answer the following questions in short. (any three). 3 

  (1) Mention objectives of Marketing Research. 

  (2) Mention characteristics of ethics. 

  (3) What is Marketing Research ? 

  (4) What is Market Targeting ? 

  (5) Mention any two advantages of Marketing Research. 

__________ 

 

 


